
& When the icon 
of celebration 
invites the icon 
of the night 
for a unique new  
collaboration…

MAISON 
MUMM 



Paris, 2 September 2015: True to its 

pioneering spirit and passion for innovation, 

Mumm, for the second time partnering with  

David Guetta. Sharing a passion for celebra-

tion that initially brought them together for 

the music video for David Guetta’s no.1 track  

Dangerous, Mumm’s next adventure with David 

Guetta brings us the first ever urban horse race.



MAISON MUMM 
AND DAVID GUETTA 

STRENGTHEN THE 
CELEBRATION OF VICTORY 
THROUGH AN INNOVATIVE 

MUSIC VIDEO

 Brought to life in the avant-garde style true 

to both pioneers, a new music video will be launched 

for the new David Guetta’s single. Mumm takes ano-

ther innovative step forward in its expression of celebra-

ting victory through an avant-garde video clip. In the 

video, the House is reimagining a sport whose trium-

phs are marked during two major international events 

for which it is the official partner: The Melbourne Cup, 

the prestigious flat race, and the Kentucky Derby, dub-

bed “the most exciting two minutes in sports”. Mumm 

breaks the traditional codes and will offer its avant-

garde vision of a horse race in a city through this music 

video, which will be released 1 November 2015.

 A n exclusive new limited edition Mumm 

Cordon Rouge, symbolising celebration, has been de-

signed by David Guetta. Mumm’s iconic vintage is 

entirely adorned in platinium for the occasion, crea-

ting a mirror effect designed to take centre stage un-

der nightclub lighting. Launched in Paris during the 

reopening of the famous nightclub Queen, this limited 

edition will be available worldwide in both 75cl and 

Magnum sizes in France, Australia, UK, Italy, Spain and 

other markets.

DAVID GUETTA  
RE-IMAGINES  
MAISON MUMM’S ICONIC 
CORDON ROUGE BOTTLE



 The partnership is going even further, offe-

ring an amazing concert by David Guetta during the 

Melbourne Cup featuring Mumm. The concert will 

be headlining on 2 November at the Hisense Arena 

for One Night only – his only Australian show for 2015. 

Mumm, as the official partner of this horse race, will 

start the celebration of this outstanding sport victory 

through this exceptional concert. 

MUMM OFFERS A 
UNIQUE EXPERIENCE 
OF CELEBRATION 
DURING THE 
MELBOURNE CUP

MUMM AND DAVID 
GUETTA INVITE YOU 
TO JOIN A DARING 
DIGITAL ACTIVATION

 A s the intense moment of celebration is at the 

heart of every victory, the Maison Mumm created a unique 

digital activation. From beginning of October, you will be 

invited through our social networks to discover it.



 Mumm is part of Martell Mumm Perrier-Jouët, 

the prestigious cognac and champagne business of Per-

nod Ricard, world’s co-leader in Spirits & Wines. With its 

distinguished heritage dating back to 1827, Mumm is the 

leading international champagne House in France and 

fourth worldwide*. Mumm Cordon Rouge, recognisable by 

its red ribbon—a symbol of excellence—is the perfect embo-

diment of the spirit of the House: it stands out through the 

freshness and intensity of its style, which successive gene-

rations of cellar masters have successfully maintained and 

handed down. * IWSR 2013

Find more information on Mumm website: 

www.ghmumm.com

ABOUT 
MAISON MUMM 



ABOUT SPORTS 
PARTNERSHIPS AND 
MAISON MUMM

 Maison Mumm is the official champagne of 

global prestigious horse races worldwide. Mumm has been 

named the “Official Champagne of the Kentucky Derby and 

Churchill Downs Racetrack” after a three-year partnership 

was finalized between the two companies in January 2015. 

Mumm has also been the official champagne of the presti-

gious Melbourne Cup Carnival since 2011. Horse races reflect 

the history of a House which has been always been a part of 

great adventures, triumphs and extraordinary human achie-

vements. 



ABOUT 

 David Guetta is world-renowned for having 

played a seminal role in the rise to prominence of Electro-

nic Dance Music, or “EDM”. He is one of handful of produ-

cers whose signature sound has marked their era. More than 

simply an icon of dance music, David Guetta is emblematic 

of an entire generation. To date he has sold nine million al-

bums and 35 million worldwide and has one of the largest 

followings of any artist on social networks with 55 million 

Facebook fans, more than 18 million followers on Twitter and 

three million Instagram subscribers. 
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FOR MORE INFORMATION:
Twitter twitter.com/GHMUMM 

Facebook facebook.com/champagne.g.mumm 

Instagram instagram.com/ghmumm 

YouTube youtube.com/ChampagneGHMUMM 

#DareWinCelebrate 

Please visit Mumm Press room: 

digitalpressroom.ghmumm.com

FOR MEDIA ENQUIRIES:
Antoine Flament 

International PR Manager 

Mumm House of Champagne 

antoine.flament@pernod-ricard.com


